
I oppose loosening the rules designed to promote and protect diversity
          of media ownership. These rules were adopted to ensure that the public
          would receive a diverse range of viewpoints from the media, and not
          simply the opinions of a handful of media conglomerates. The cable
ownership
          cap is a crucial element of our democratic media, and it should not
          be weakened.
While I am an employee of the Tennessee Regulatory Authority ("Authority"), my
opinions do not necessarily reflect those of the Authority, its Directors, or
Staff.  I am filing comments as a citizen and not as an Authority staff member.

Free market efficiencies result from competition.  Economists cannot reach the
free market conclusions we reach without making an assumption of perfect
competition.  Perfect competition implies ease of entry and exit.  If we allow
cable operators to consolidate to the point that cable television is controlled
by a few large corporations, there will be no ease of entry into the industry.
Competition, and its resulting efficiencies, will not be achieved.  Companies
will institute monopoly-based pricing, and consumers will suffer.  If this level
of consolidation is allowed, regulatory oversight of the industry will become an
absolute necessity to protect consumers.

Some may argue that satellite television offers adequate competition to the
cable industry, but it has several drawbacks that prevent it from being a truly
equal service.  It may emerge as a lower-cost alternative, but, for those who
wish to have dependable service without initial investment or contractual
obligation, satellite will not be a viable option.

Finally, diversity of programming and editorial opinion is an important goal.
We cannot truly have a "marketplace of ideas" if the only idea peddlers are
large, multinational corporations.  Their views on most issues are quite
similar.

I urge you to reconsider the elimination of these ownership rules.  The system
is not broken, and it does not require fixing.


